PTMING602A —-CONSUMER BEHAVIOUR

OBJECTIVE: To understand the role of consumer behavior in marketing and to identify qualitative and
quantitative methods of measuring consumer behavior.
COURSE OUTCOME:

The student will understand the influences on customer choice and the process of human decision making
in a marketing context.

Module -I: Theories of Consumer Behaviour: Learning theory, Psychoanalytic theory, Gestalt, Cognitive
theory, Psychological field, Black box Model, Distributive Approach, Consumer decision: Process
approach, Factors, influencing consumer decision making, Segmentation, Psychographics & VALS;
Diffusion of Innovations.

Module - II: Individual Determinants of Behaviour- Personality, perception, attitude (attitudinal models),
learning, Motivation, Group influence on consumer behaviour-Social class, Social groups, Opinion leaders.
Role of social media in shaping consumer behaviour

Module-III: Culture and its impact on Consumer behaviour, Relevance of culture in making decisions,
Characteristics of culture, Cultural Values, Cultural Changes, Cross cultural understandings. Family: Role
& Structure, Family Life Cycle, Purchasing decisions, changing role of families.

Module - IV Models of Consumer Behaviour; Howard-Seth Model, Angle-Blackwell - Kollat
(Multimediation Model), Nicosia Model. Seth’s Family Decision-making Model.

Module = V: The concerned faculty shall have the liberty to define the course contents under this module
and teach students accordingly.
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