
PTMNG601A – RETAILMANAGEMENT

COURSE OBJECTIVE: To understand the concepts of effective retailing

COURSE OUTCOME: To manage the retail chains and understand the retail customer’s
behavior

Module ‐ I : Retailing – Role, Relevance and Trends, Retail organization, Types of retailers,
Retail Formats, Retail Consumer Behaviour, Retail Marketing Mix., Retail Market Strategy.

Module ‐ II :Retail Location Decisions, Merchandise Planning, Managing Assortments, Store
Management, Layout, Design, Space Management, Visual Merchandising, Retail Aesthetics,
Retail Atmospherics, Retail Equity.

Module ‐ III : Retail Communication Mix, Selection of promotion mix, Retail sales
promotion, Retail Pricing: Price Setting, Pricing Strategies, Managing Retail Brands-
Branding strategies in retail, brand equity, Retail brand extension, Creating brand value.

Module – IV:Retail Supply Chain, Relationship marketing in retailing, HRM
Practices in Retail, Technology in Retailing, Future of Retailing.

Module – V:The concerned faculty shall have the liberty to define the course contents under
this module and teach students accordingly.
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