B.Tech(Fashion & Apparel Technology) Syllabus for Admission Batch 2015-16 7tﬁ Semester

PFT7J003 BRAND DESIGN AND MANAGEMENT 3-0-0

Module I

BasicsUnderstandingofBrands—Definitions-BrandingConcepts, Brand name and logos, Criteria for
choosing brand elements, Significance of Brands, DifferentTypesof Brands—Cobranding—Storebrands.

Module II
Strategic BrandManagementprocess, Buildingastrong brand, Brand positioningEstablishingBrandvalues,

Brandvision,BrandElement,BrandingforGlobalMarkets, Competing withforeignbrands,

BrandLoyaltyprogrammes, BrandPromotionMethods. Roleof Brandambassadors,OnlineBrandPromotions.

Module II1

BrandAdoptionPractices—Differenttypeofbrandextension—Factorsinfluencingdecisionfor extension—Re-
brandingand re-launching. MeasuringBrandPerformance— BrandEquityManagement. Store brand strategy,
benefits for the customers and retailers, Roleof BrandManagers, Brandingchallenges&opportunities.
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