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RadioMedium

Natureofthemedium:Advantagesof radio,Natureoflisteners,Styleand
Presentations;

Technologyforradiobroadcastingandreception:Amplitudemodulation (AM),
Frequency modulation (FM), Analog Transmission, Digital Audio Broadcast
(DAB), Satellite technology

HistoryofRadioBroadcasting;DTH,Internet,Mobiletechnology,HAM (Help
All Mankind)

2. RadioinIndia

Models:Publicservicebroadcasting,AllindiaRadio,VibidhBharati, Private
broadcasting, Community radio, Internet and satellite radio, Public vs.
Private broadcasting in India, FM Transmission

Program Formats: Live or Recorded, Studio or Remote location; News and
current affair, Radio talk, Radio interview, Running Commentary,
Musicradio,Radiojingles,Drama,Docudrama,Radiofeature,Phone-in,
Discussion

Functionaries:Administrative,RadioPresenters:Newscastors,Disc
Jockey, The anchor, The narrator; Engineering, Financial and
Commercial wings

3. RadioProgramProduction

Stagesof radio production:Pre-production,Production,Postproduction,
PreparationofScript,Copywriter, Tagline,Creativeproducer,recording engineer

Theproductionstudio,Voiceactors/celebritiesfornarration,Musicand sound
effect team, Post production, Live music vs. Production music, Function of
music

Budget:Honorarium, Transportcharges,Hiringcharges,Equipment
charges, Auditorium or theatre charges, Misc. charges, Sponsors
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4. StudioandOutdoorBroadcasting

Radio studio: Studio setup, Discussion studio / vocal booth, Control
room, Transmitter,StudioAcoustics:Acoustics,Microphones,Digital
Studio, Equipmentfor Production: The microphone, Audio consoles,
Recorder, Monitor speaker, Patch panel, Transmitter

Studiofacilities:Avocalbooth/Discussionstudio,Liverecordingroom, Control
room, Editing Workstation, DAW software (Logic, ProTool or Sound track)

Outdoorbroadcasting:PlanningandpreparationforOB,RecordedOB, Live
broadcasting,

5. TheProducer

TheProducer: Audioorcreativeproducer,b)Contentproducer/Show
producer; Qualities of a Producer: Professionalism, Multi task ability,
Creativity, research, technical and computer skills, Education and
knowledge

Jobresponsibility: Toinvolveintheentireprocess,rightfromthe
conceptualization to the final distribution

Scopeofthejob:CommunityRadio,CommercialRadio,Production houses
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ReferenceBooks

1. IntroductiontoRadioProduction:byObeririDestinyApuke
2. Radioproduction:byRobertMcLeish

3. TheartofSoundReproduction:byJohnWatkinson

4. SoundReproduction:byFloydTooly
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