18 PT MBA 105
BUSINESS ENVIRONMENT & ETHICS

Objectives:

1. To analyse different issues of environment and measures to control it

2. To enrich the students’ understanding of current scenario of society and related
problems.

3. To direct the attention of students towards activities meant for betterment ofthe
society.

4, To make the students understand the initiatives of corporate to pay back tothe

society and how they derive a social return in long run.

Module I: Concept of Business Environment: Business Environment: Classification
(Internal; External:- Micro & Macro — Economic, Political-legal, Socio-Cultural, Technical,
Demographic, Natural International), Techniques of Analysis and Diagnosis ((SWOT,
ETOP, Forecasting; The New Economic Policy (LPG); National and State Level Industrial
Polices.

Module II: Environmental and Social Issues: Cause, effect and control measures of
pollution (Air, Water, Soil, Marine, Noise, Nuclear hazards); Cause, effect and control
measures of urban and industrial wastes; Managing Natural Disasters (flood, earthquake,
cyclone and landslides) and Manmade Disasters., Contemporary social issues affecting
business environment.

Module llI: Business Ethics:

Introduction to Business ethics, Definition, Need, Importance, Nature, Scope, Objectives

of Business Ethics, Factors influencing Business Ethics, Characteristics of Business
Ethics, Ethical aspects in Marketing, Finance, HR, Ethical decision making.

Reference Books:
1. Business Environment — B.N Ghosh, Oxford
2. Environmental Management — Pandey Vikash Publication.
3. Business Ethics — Murthy, HPH
4. Business Environment — Vadi, Mohapatra and Patra, HPH




