Integrated MBA 5 Yrs Syllabus from Admission Batch 2016-17 onwards

8" Semester [L6IMN803A |Digital Marketing L-T-P |3 Credits 35 hrs
3-0-0

Course Objective :

o To understand enline consumer behavior and concept of cyber branding.
To understand the technological importance of SEO

e How to creates Google AdWords campaign, Social Media planning to get basic
knowledge of Google analytics for measuring effect of digital marketing and getting
insight future trends that will affect future development of digital marketing.

Module-1:

Basics of Digital Marketing : Evolution of Digital Marketing, Digital — the next wave of
marketing, Digital Marketing Landscape, Key Drivers, Digital Consumer & Communities,
Gen'Y & Netizen’s expectation & influence,

Module - 11 :

Search Engine Marketing : PPC and online marketing through social media, Social Media
strategy, SEO techniques, On page and off page, Keyword advertising, Google web-master
and analytics overview, Customer engagement, Affiliate Marketing & strategic partnership,
CRM & CX in digital marketing — Email Marketing, Content strategies, consumer
segmentation and positioning by online tools.

Module — 111 :

Google Analytics, AdWords, Ad Sense : Display adverting, different type of ad tools,
remarketing, Display advertising terminology, types of display ads, different ad formats, Ad
placement techniques, Important ad terminology, ROI measurement techniques, Mobile
Marketing : Best practices of mobile marketing, types of mobile marketing.

Books :

]

Using Google™ AdWords and AdSense, M. Miller, Que Publishers
Digital Marketing —Kamat and Kamat-Himalaya

Marketing Strategies for Engaging the Digital Generation, D. Ryan,
Digital Marketing, V. Ahuja, Oxford University Press

e Digital Marketing, S.Gupta, McGraw-Hill

o Quick win Digital Marketing, H. Annmarie , A. Joanna, Paperback edition
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